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Paris 2024
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Winning Content Strategies: 
Ways to score big this season

1

2

3

Sports on TikTok

Products and Features

4 Questions?

What weʼll cover
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TikTok Marketing Science US Sports Fandom & Events Insights Survey via Suzy, April 2022, TikTok Weekly Users Age 18+ How often do you watch content on TikTok related to sports, athletes, 
sporting leagues, or sports discussion (Football, Olympics, UFC, Basketball, etc)  April 25th 2022 TikTok Marketing Science Global Entertaining Ads Study, USA, 2022 conducted by Marketcast

and TikTok is 

Winning the attention economy 

%57
of TikTok users watch 
sports content on 
TikTok every week

1.2x
likely to be the sole focus 
while using, vs. video 
streaming platform.
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In 2021, TikTok surprised and delighted the world as 
the go-to platform for all things #Olympics.

Total views for #Olympics from 
Jul-Aug 2021

6.9B

Average engagement rate for 
#Olympics videos

12.5

Source: TikTok internal data, Global, July 2021 to August 2021 4

%
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A look ahead: 
The summer of sport on TikTok
This summer boasts a multitude of action-packed sports 
moments that fans worldwide will be tuning into TikTok for, 
seeking up-to-date coverage, cultural connections, and a shared 
sense of community.

OLYMPICS
26 July-11 August
The Olympics are a global 
multi-sport event held every four 
years, featuring competitions in a 
variety of sports among athletes 
from all around the world.

PARALYMPICS
28 August-8 September
The Paralympics are an international 
multi-sport event for athletes with 
disabilities, held every four years parallel 
to the Olympics, emphasizing 
extraordinary skill and competitive spirit.

Incorporate #Paris2024 with either #Olympics or #Paralympics (and the equivalent local 
language variant) into your posts.



6

C 
O

 N
 F

 I D
 E

 N
 T

 I A
 L

   &
    

P 
R 

O
 P

 R
 I E

 T
 A

 R
 Y

 Our community is 
hyped for the 
2024 Games.

Source: TikTok Marketing Science Global, Custom Olympics Survey via Suzy, January 2023, Q3: Which of the 
following Olympics events are you interested in, if any? n=1917 TikTok users 18+

1. Football 
2. Basketball
3. Aquatic
4. Gymnastics
5. Track & Field
6. Combat Sports
7. Racket Sports
8. Volleyball

Events ranked by 
user interest:
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7

Winning 
Content 
Strategy 

https://www.tiktok.com/@olympics/video/7349244349173075233?_r=1&_t=8lemWDfuU1i
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The #Olympics conversation on TikTok

Source: TikTok internal data, Global, Apr to Jun 2021

MAY '21 JUN '21 JUL '21 AUG '21 SEP '21 OCT '21

4B

3B

2B

1B

0

3.6B
3.4B

#Olympics

Closing 
Ceremony

Opening 
Ceremony
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The conversation on TikTok started 
way before Opening Ceremony.

Source: TikTok internal data, Global, Apr to Jun 2021
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And continued on for over a month 
after Closing Ceremony.

Source: TikTok internal data, Global, Aug to Oct 2021
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What our community wants to see during 
the Olympics1

(1) TikTok Marketing Science Global, Custom Olympics Survey via Suzy, January 2023, Q11: What types of content would you like to see on TikTok related to the Olympics? n=1917 TikTok users 18+
(2)TikTok Marketing Science Global, Custom Olympics Survey via Suzy, January 2023, Q13: How much do you agree or disagree with each of the following statements about sports and TikTok?, Q14: How much do 
you agree or disagree with each of the following statements about the Olympics? n=1907 TikTok users 18+

#1
#2

#3
#4

#5

Highlights & 
clips of the 

events
BTS moments 
with athletes

Interviews
Trends & 

challenges

Exclusive content 
not available on 

TV or other 
platforms
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Event coverage content ideas
Athlete moments

Get viewers up close & personal 
with the event s̓ biggest stars

Pitch/court/ring side
Where possible give users the best 

seat in the house for the biggest 
moments

1 min+
Longer videos mean more 

time to tell your story

Split-screen 
Give additional perspective 

with a split-screen POV

https://www.tiktok.com/@olympics/video/7326457025343294753?_r=1&_t=8k2T7NQjpZd
https://www.tiktok.com/@fifaworldcup/video/7169691091875237126
https://www.tiktok.com/@olympics/video/7327936819612454177
https://www.tiktok.com/@euro2024/video/6951395783040093446?lang=en
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Key content opportunities
Here are some top-performing themes and considerations, 
including key themes from the 2024 sports season so far.

Tell authentic stories
Users love seeing athlete friendships and interactions 
unfold in real time, both on and off the field.

Think like a fan 
Fandom and community thrive on TikTok. Give 
sports lovers a holistic view of the event covering 
everything from official event merchandise to how 
fans are celebrating. 

Finally at full capacity 
This marks the first return to full capacity for these 
events since 2020. Capture and convey the thrilling 
atmosphere of the live event in your coverage to 
give viewers a taste of the excitement.

Provide constant coverage
Remember, that for most viewers, your coverage 
will be a way they stay up to date with the latest and 
greatest. 

Move quickly & remove red tape
The most successful content is often the most 
in-the-moment and reactive. Establish clear tone 
guidelines before the event to move quickly and be 
on top of trending moments.
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Think local 
Find an approach that resonates in your market by highlighting athletes, teams, fandoms, and sports.

Lead with your editors
Do a deep dive with your 
audience-trusted editors

Keep viewers in the know
Flex your expertise in 
your own unique way

Focus on talent
Spotlight locally 
relevant talent

Join trending conversations
Add your unique POV 
on a trending moment

https://www.tiktok.com/@beinsportsfr/video/7333642590182542625
https://www.tiktok.com/@jdfootball/video/7346299862448639264
https://www.tiktok.com/@teamusa/video/7250513888414911790?_r=1&_t=8lYu43zFV74
https://www.tiktok.com/@nbcchicago/video/7329914193849699615?lang=en&q=olympics&t=1713299625183
https://www.tiktok.com/@teamdeutschland/video/7359200648560135456?_r=1&_t=8leqlCOyDzu
https://www.tiktok.com/@teamgb/video/7358832511520132385


15

C 
O

 N
 F

 I D
 E

 N
 T

 I A
 L

   &
    

P 
R 

O
 P

 R
 I E

 T
 A

 R
 Y

 

Content strategy game plan
Top tips and suggested timeline for creating your TikToks

1. Lean into archival moments
Tap into athletes and  moments 
from past events. 

2. Break down the sport
Use explainers to break down the 
sport and history of the event.

✦ Key Formats
Photo gallery roundups, long-form 
deep dives & prediction

1. Highlight key talent and fans
Watch out for trending athletes, 
coaches, celebrities and fanbases.

2. Follow the trends
Trends develop in real time, so stay 
tuned to the biggest moments and 
add your own spin.

3. Focus on storytelling
Evoke emotions by explaining the 
significance of big wins, athlete 
successes and historic moments.

✦ Key Formats
Photo gallery roundups, user-created 
content, reply to comment

1. Recap your favorite moments
Editorialize your favorite moments 
into an engaging recap.

2. Do a deeper dive
Follow up with fan favorites from 
the event and share a look at 
what s̓ ahead.

3. Head to the comments section
Use the Reply to Comment tool to 
engage with fans directly and 
share your own POV.

✦ Key Formats
Photo gallery roundups, longform 
BTS, longform video diaries, reply 
to comment

Before the event
2 weeks prior to the event

During the event
Throughout the games

After the event
2 weeks following the event
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Products 
and 
features

https://www.tiktok.com/@jdfootball/video/7346299862448639264
https://www.tiktok.com/@olympics/video/7340702369644137760
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Ensure to add a Point of 
Interest  location to all of 
your posts. This will allow 
for maximum 
discoverability of your 
content.

17

Add a location: 
📍Points of 
interest
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TikTok's photo posting feature allows you to connect with your community through 
sharing images. This can be a lower barrier to creation and in many cases photo content 
is not under the same rights limitations as video content.

Some best practices to pay attention to: 
● Ask yourself, do the images selected tell a complete story?
● Create a compelling title that will instantly hook in users 
● Crop all photos to the same ratio
● Use text on screen and audio to help build on your story in each frame
● Write a longer description to give viewers insight into the story

Some inspiration for the games are:
● Awards ceremony
● Storytelling
● Fan culture
● Human interest pieces
● Sharing highlights
● Memes @olympics

● Opening Ceremonies 
● Athlete quotes
● Info sharing
● Round-ups
● Tutorials

Photo Posts

https://www.tiktok.com/@olympics/photo/7305104727883189537
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Don't limit your content to under 60 
seconds, create longform videos to tell 
the unique and incredible moments to 
your audience. 

1 Min+ 

TikTok users now 
spend half their time 
watching content 
over a minute long

Longer video means longer sound! Use voice-over to add 
additional context and keep viewers engaged. 
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Search best practices 
Search is one of our community s̓ go-to features and core to the TikTok experience. 
Use these tips to make sure your content finds the right audiences.

Tell me more
Descriptions, hashtags, on-screen 
text, sticker text, and other factors 
can help your discoverability in 
Search.

Key words
Use keywords to your advantage 
by ensuring they are descriptive 
and relevant.

Community focused
put some thought into what a 
user s̓ search intention might be 
and allow that to guide your 
content format. 

Time is of the essence
If you're focused on more timely 
trending terms, publish your video 
when a topic is more popular or in 
line with a major branded or 
cultural moment, to align with 
natural spikes in viewer interest.

Evergreen is forever 

Not all search queries have a timely 
or trending element. Users are also 
searching for content that isn't 
time-bound. 

Quality & creativity
To best position your content for 
Search, make high-quality and 
engaging content that answers what 
searchers might be looking for.
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Video 
Scheduler
Log on to tiktok.com 
on a web browser, 
and click on the 
Cloud icon at the 
top right-hand 
corner of your feed 
to schedule videos 
anywhere from 15 
minutes to 10 days 
in advance of 
publishing. 

Commercial 
Music Library 
Leverage the CML, a 
growing collection 
of songs and sound 
effects from around 
the world, sourced 
from emerging 
artists and top-tier 
music houses 
across a variety of 
styles and genres, 
pre-cleared for 
commercial use. 

Full-Screen 
Video
Full screen mode is a 
great way to optimize 
your viewers' 
experience for the 
TikTok TV app, which 
was built for a TV 
home-viewing 
experience and 
makes it easier for 
your fans to watch 
your content on their 
'For You' and 
'Following' feeds on 
the big screen.

More product 
features to try
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http://tiktok.com/
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Event Search 
Discovery Hub

Tag your posts with the official TikTok event hashtag to 
ensure your content surfaces in our in-app hub. 

Each event search hub will serve as a comprehensive 
landing pages bringing together content from the official 
rightsholder, broadcasters, participating teams, players 

and more in one place

Search the official hashtag to find it!
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Team GB 
in Tokyo
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Fan engagement with
Your Athletes

VIEWS
4
LIVES

106M

15 2.3k
RESPONSES COMMENTS

During the 2020 Tokyo Games, Team GB worked with their Olympians to  
answer users questions. This resulted in high athlete <> fan 
engagement. Team GB also conducted LIVEs with their Olympians after 
their performance for a TikTok specific review.
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 Let the 
games 
begin!


